English Code Switching and Code Mixing in Television Advertisements and  its Contributions to Language Teaching by Norlaili, Citra Isna
 REFERENCES 
 
 
Anindya, Dias, Cakrawati, 2011, Analysis of Code Switching and Code Mixing in 
the Teenlit Canting Cantiq, Faculty of Humanities, Thesis, Diponegoro 
University, Semarang  
 
Anthony, Richard, Hudson, 1987, Sociolinguistics, New York: Cambridge 
 
Asror, Muhammad, 2009, Code Switching and Code Mixing in the Classroom 
(The Case of Teachers of International Standars School of SMP N 2 
Semarang in the academic year of 2008/2009), Thesis,  Semarang State 
University 
 
Arikunto, Suharsimi, 2006, Prosedur Penelitian: Suatu Pendekatan Praktik, 
Jakarta: Rineka Cipta. 
 
Auer, Peter, 1984, On The Meaning Conversational Code Switching, German 
 
Ayeomoni, M. O,  2009, Nordic Journal of African Studies Obafemi Awololo 
University,  Code-Switching and Code-Mixing: Style of Language Use in 
Childhood in Yoruba Speech Community, Nigeria, retrieved in December 
2011 
 
Burhan, Bungin, 2008, Konstruksi Sosial Media Massa: Kekuatan Pengaruh 
Media Massa, Iklan Televisi dan Keputusan Konsumen serta Kritik 
Terhadap Peter L, Berger, Jakarta: Kencana 
 
Dornyest Zoban, Research Methods in Applied Linguistic,  
 
Duran, Luisa, 1994, Toward A Better Understanding of Code Switching and 
Interlanguage in Bilinguality: Implications for Bilingual Instruction, The 
Journal of Educational Issues of Language Minority Students 
 
Frank, Jefkins, Advertising, 1985, Plymouth: Macdonald& Evans Ltd 
 
Gardner- Chloros, Penelope, 2010, Code Switching: Language selection in Three 
Strasbourg Departments Stores. Blackwell 
 
Glesne, Corrine, 2006, Becoming Qualitative Research: An Introduction, New 
York: Pearson Education 
 
Goh, M. Christine, 1979, Language Acquisition and Development, NTU: Pearson 
Ed 
 
  
 
Graham Hitchcock and David Hughes, 1995, Research and the Teacher, a 
Qualitative Introduction to School-Based Research, New York: 
Routledge 
 
Hariwijaya, M. and Triton P.B, 2008, Pedoman Penulisan Ilmiah: Proposal dan 
Skripsi, Yogyakarta: Oryza 
 
Hoffman, Charlotte, 1991, An Introduction to Bilingualism, New York: Longman 
 
Holmes, Janet, 2000, An Introduction to Sociolinguistics, Second Edition, London 
: Longman 
 
Hymes, Dell, 1977, Foundation in Sociolinguistic: An Ethnographic Approach 
London: Longman 
 
Indra, Made, I. Jendra, 2010, Sociolinguistics: The Study of Societies’ Language 
Graha Ilmu: Yogyakarta 
 
John W. Creswell, 2003, Research Design: Qualitative, Quantitative and Mixed 
Methods Approaches, UK London: Sage Publications Ltd.  
 
Jurnal Edukasi, 2010, Melawan Imperialisme Bahasa, IAIN Walisongo 
Semarang. 
 
Kurniawati, Iin, 2010, Code Switching in Students Conversation  (a case study of 
students in English Course BBC ETS The Academic 2009/2010) 
Semarang: Language and Arts Faculty,Semarang State University 
 
Lee, Sandra McKay, 1996, Sociolinguistics and Language Teaching, Cambridge 
 
Ling, Piu, 2006, Code Switching and Code Mixing, Munich: GRIN Publishing 
 
Marasigan, Elizabeth, 1983, Code Switching and Code Mixing in Multilingual 
Societies, Singapore: UN Press 
 
Moriyama, Mikihiro dan Manneke Budiman, 2010, Geliat Bahasa Selaras 
Zaman: Perubahan Bahasa-Bahasa di Indonesia Pasca Orde Baru, 
Jakarta : KPG (Kepustakaan Populer Gramedia). 
 
Mysken, Pieter, 2000, Bilingual Speech: A Typology of Code-Mixing, Cambridge: 
University Press. 
 
Nesbit, D. Wilbur, 1922, First Principle of Advertising, Gregg Publishing: 
California 
 
  
 
Nurunnikmah, 2008, Code Switching Used by the Participants of English 
Conversation Madrasah Aliyah Walisongo Pecangaan Jepara, 
Semarang: Language and Arts Faculty, Thesis, Semarang State 
University 
 
Popllack, Shana, 2000, Code Switching (Linguistic), Ottawa University 
 
Rajend Mesthrie, 2000, Introducing Sociolinguistics, Edinburgh: Edinburgh 
Universi 
 
Romaine, Suzanne, 2000, Language in Society, New York: Oxford University 
Press  
 
Suyanto, 2005, Perkenalan pada Televisi, Yogyakarta: Media Cipta 
 
 
Scotton, Myers, 1993, Social Motivation for Code Switching, Oxford: Clarendon 
 
Trudgil, Peter, 1983, Sociolinguistic: An Introduction to Linguistics and Society, 
Penguin Books 
 
Wardaugh, Ronald, 1986, An Introduction to Sociolinguistic Second Edition, 
Massachucetts: Blackwell Publisher 
 
Yunus Mahmud Y. Yazid, 1980, The Quran, Beirut: Dal Al-Choura 
 
Zhiwei, Hu and Wu Keming, 1991, An Anthology of Selected English 
Advertisements, Beijing University Press in 
http://www.lforums.com/html/11/1121/587.htm 
 
http : //en.wikipedia.org/wiki/advertisement.html  
 
http: //www.language-of-advertisement.com retrieved in 11th October 2012 
 
 
